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Rates, Closing Dates & Ad Specs

2010 Rate card information

2010/2011 advertis ing production schedule*

1  x 3  x 6  x
4-Color

2 - P a g e  S p r e a d $ 3 7, 0 5 0 $ 3 5 , 2 0 0 $ 3 3 , 4 4 0

F u l l  P a g e $ 19 , 5 0 0 $ 18 , 5 2 5 $ 17, 6 0 0

2 / 3  P a g e $ 1 3 , 7 5 0 $ 1 3 , 0 6 0 $ 1 2 , 4 10

1/ 2  P a g e $ 10 , 2 6 0 $ 9 , 7 5 0 $ 9 , 2 6 0

1/ 3  P a g e $ 6 , 7 7 0 $ 6 , 4 3 0 $ 6 , 110

1/ 4  P a g e $ 5 , 1 3 0 $ 4 , 8 7 0 $ 4 , 6 3 0

1/ 6  P a g e $ 3 , 4 9 0 $ 3 , 3 10 $ 3 , 15 0

C o v e r  2 $ 2 1 , 6 7 0 $ 2 0 , 5 9 0 $ 19 , 5 6 0

F r o n t  F ly l e a f $ 2 1 , 6 7 0 $ 2 0 , 5 9 0 $ 19 , 5 6 0

C o v e r  3 $ 2 0 , 5 3 0 $ 19 , 5 0 0 $ 18 , 5 3 0

C o v e r  4 $ 2 2 , 9 4 0 $ 2 1 , 7 9 0 $ 2 0 , 7 0 0

TO  C $ 2 1 , 6 7 0 $ 2 0 , 5 9 0 $ 19 , 5 6 0

B R C  I n s e r t * $ 15 , 6 0 0 

B /W

F u l l  P a g e $ 15 , 6 0 0 $ 1 4 , 8 2 0 $ 1 4 , 0 8 0

2 / 3  P a g e $ 11 , 0 0 0 $ 10 , 4 5 0 $ 9 , 9 3 0

1/ 2  P a g e $ 8 , 2 10 $ 7, 8 0 0 $ 7, 4 10

1/ 3  P a g e $ 5 , 4 2 0 $ 5 , 15 0 $ 4 , 8 9 0

1/ 4  P a g e $ 4 , 10 0 $ 3 , 9 0 0 $ 3 , 7 0 0

1/ 6  P a g e $ 2 , 7 9 0 $ 2 , 6 5 0 $ 2 , 5 2 0

2-color - Add 15% to B/W rate		
			    
* Standard BRC Inserts are 2-sided 4x6,  
all other configurations $325/sq in.  

• Special advertising units available.  

• Regional and local market buys available.

Please consult your sales representative for details.

For Inserts (BRC) that SEP prints, files are 
due one week before issue ‘space’ close date 
listed below. 

SEP will notify sales representatives of exten-
sions of close dates, if and when they become 
necessary and/or available.

Production Contact Information:

Send materials to: 
Dwight Lamb, ad material coordinator: 
d.lamb@satevepost.org, 800-558-2376 x 313

Cathy Fitzgerald, advertising coordinator:  
cfitzgerald@curtispublishing.com,
317-633-2070

I S S UE

S e p / Oc  t  		
(In Home/On Sale 8/31/10)

N o v / D e c		 
(In Home/On Sale 11/2/10)

J AN  / F E B 		
(In Home/On Sale 1/4/11)

M AR  / A P R		 
(In Home/On Sale 3/1/11)

M AY  / J UNE		   
(In Home/On Sale 5/3/11)

J UL  / AUG		   
(In Home/On Sale 7/5/11)

S P A C E  C l o sE
	

	 0 7 / 1 2 / 10
	
	
	 0 9 / 1 3 / 10
	
	
	 11 / 15 / 10
	
	
	 0 1 / 10 / 11
	
	
	 0 3 / 1 4 / 11
	
	
	 0 5 / 17 / 11

  M a t e r i a l 
  D e a d l i n e

	   0 7 / 2 2 / 10

	 0 9 / 2 3 / 10

	
	 11 / 2 5 / 10

	
	 0 1 / 2 0 / 11

	
	 0 3 / 2 4 / 11
	
	
	 0 5 / 2 6 / 11

  S u pp  l i e d  
( B R C )  I n s e r t s 	

	 0 7 / 2 9 / 10

	 0 9 / 3 0 / 10

	 1 2 / 0 2 / 10

	 0 1 / 2 8 / 11

	 0 4 / 0 1/ 11

	 0 6 / 0 3 / 11



Rates, Closing Dates & Ad Specs

Rob ad specs

THE Saturday Evening Post

For additional specifications, visit saturdayeveningpost.com

shopper ad specs & b/w rates*

1  i n c h 		  $ 3 4 0 		  4  1 / 2  i n c h 		 $ 1 , 5 4 0

1  1 / 2  i n c h 	 $ 5 10 		  1 / 6 – P a g e 		  $ 1 , 7 10

2  i n c h 		  $ 6 9 0 		  1 / 3 – P a g e 		  $ 3 , 110

2  1 / 2  i n c h 	 $ 8 6 0 		  1 / 2 – P a g e 		  $ 4 , 6 7 0

3  i n c h 		  $ 1 , 0 3 0  	 2 / 3 – P a g e 		  $ 5 , 6 2 0

3  1 / 2  i n c h 	 $ 1 , 2 0 0  	 F u l l  P a g e 		 $ 7, 7 9 0

4  i n c h 		  $ 1 , 3 7 0

printing process:	Heat Set Web Offset

b inding method: 	 Saddlewire Stitched

line screen: 	 133

selection of inks:	AAAA‑MPA Process Inks 

r e q u i r e d  d a t a  f o r m a t s  f o r  a d s :  Press Optimized Portable Document Format (PDF_X1a)

m e d i a :  File can be transferred electronically to our ftp site or via e-mail (depending on size) or placed on a 	
Macintosh formatted CD-R and shipped to us.

m e d i a  l a b e l i n g  r e q u i r e m e n t s :  A text document or PDF file containing the publication name, issue date, 
agency name, agency phone number, contact person name and phone number, advertiser, vendor name, and file 
name/number should be provided with the file.

p r o o fs  :  “Hard” proofs are no longer required but will be utilized if provided.

S END    AD   F I LE  S  TO  :  Dwight Lamb — E-mail: d.lamb@satevepost.org  —  Phone: 317-634-1100 ext-313
E-mail to address above for ftp site information.

SUbm ISSION INSTRUCTIONS

A d  S i z e l i v e B LEED    TR  I M

2 - P a g e  S p r e a d 15  5 / 8 ”  x  10  3 / 16 ” 16  1 / 2 ”  x  11  1 / 16 ” 16  1 / 4 ”  x  10  1 3 / 16 ”

F u l l  P a g e 7  5 / 8 ”  x  10  5 / 16 ” 8  3 / 8 ”  x  11  3 / 16 ” 8  1 / 8 ”  x  10  1 3 / 16 ”

2 / 3 - P a g e  V e r t . 4  3 / 4 ”  x  10 ” 5  3 / 8 ”  x  11  1 / 8 ” 5  1 / 4 ”  x  10  1 3 / 16 ”

1 / 2 - P a g e  V e r t . 3  7 / 16 ”  x  10 ” 4  5 / 16 ”  x  11  1 / 8 ” 4  3 / 16 ”  x  10  1 3 / 16 ”

1 / 2 - P a g e  H o r i z . 7 ”  x  4  15 / 16 ” 8  1 / 4 ”  x  5  5 / 8 ”  	 8  1 / 8 ”  x  5  1 / 2 ”

1 / 2 - P a g e  S p r e a d 15  1 / 8 ”  x  4  15 / 16 ” 16  1 / 2 ”  x  5  5 / 8 ”  	 16  1 / 4 ”  x  5  1 / 2 ”

1 / 3 - P a g e  V e r t . 2  1 / 4 ”  x  10 ” 3 ”  x  11  1 / 8 ” 2  1 3 / 16 ”  x  10  1 3 / 16 ”

1 / 3 - P a g e  S q . 4  3 / 4 ”  x  4  15 / 16 ” 5  3 / 8 ”  x  5  5 / 8 ” 5  1 / 4 ”  x  5  1 / 2 ”

1 / 4 - P a g e  S q . 3  7 / 16 ”  x  4  15 / 16 ” 4  5 / 16 ”  x  5  5 / 8 ” 4  3 / 16 ”  x  5  1 / 2 ”

1 / 6 - P a g e 2  1 / 4 ”  x  4  15 / 16 ” 3 ”  x  5  5 / 8 ” 2  1 3 / 16 ”  x  5  1 / 2 ”

* Add 15% for 2-process color, 20% for 3-process color, and 25% for 4-process color for B/W Shopper Rates.


