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REader Profile & Attitudes

 READERS’ OUTLOOK ON L IFE

Magazines are main source of entertainment 168 / INDEX

Magazines keep me informed 179 / INDEX

Magazines are a source of learning 124 / INDEX

Enjoy reading ads in magazines 133 / INDEX

 READERS are engaged with the magazine

It is important to be well-informed

It is important to continue learning new things

I enjoy spending time with my family

It is important to have lasting relationships

You should seize opportunities in life

Sources: MRI 2009 Doublebase (Leisurestyles), Simmons 2009 Summer INCS full yr (True Touch)

Female 
   62%

Male  
38%

 READERS are mature

18-24 years of age

25-34 years of age

35-44 years of age

45+ years of age

Some college education

Have HHI over $60k 

(4%)

(9%)

(13%)

(74%)

(60%)

(60%)

(79%)

(75%)

(72%)

(70%)

(69%)
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Advertising gives true picture of products 143 / INDEX

I like to look at advertising 128 / INDEX 

Advertising keeps me up-to-date about products and services 127 / INDEX

 READERS are receptive to ads

REader Profile & Attitudes

 readers are involved

THE Saturday Evening Post

Sources: MRI 2009 Doublebase (Leisurestyles), Simmons 2009 Summer INCS full yr (True Touch)

leisure

Hobby/Craft Interests 226 / INDEX

Book Clubs 215 / INDEX 

Bird Watching 204 / INDEX 

Home Gardeners 119 / INDEX

Photography 119 / INDEX

civic activities

Civic Advocates 239 / INDEX 

Participated in Environmental Group 198 / INDEX

Political Activists 190 / INDEX 

Civic Clubs/Organizations 186 / INDEX 

Attended Public Meeting 162 / INDEX


