
Rates, Closing Dates & Ad Specs

I S S U E

S e p / O c t  		
(In Home/On Sale 9/1/09) 
 
N o v / D e c 		
(In Home/On Sale 11/3/09)

J A N / F E B 		
(In Home/On Sale 1/5/10)

M A R / A P R 		
(In Home/On Sale 3/2/10)

M A Y / J U N E 		
(In Home/On Sale 5/4/10)

J U L / A U G 		
(In Home/On Sale 7/6/10)

S P A C E  Close             

    0 7 / 1 2 / 0 9

 
    0 9 / 15 / 0 9

 
    11 / 16 / 0 9

 
    0 1 / 11 / 10

 
    0 3 / 15 / 10

 
    0 5 / 17 / 10

M a t erial     
D eadline               	  

 0 7 / 19 / 0 9

 
 0 9 / 2 2 / 0 9

 
 11 / 2 3 / 0 9

 
 0 1 / 18 / 10

 
 0 3 / 2 2 / 10

 
 0 5 / 2 4 / 10

S u p p lied     
( B R C )  I nser    t s

  0 7 / 2 8 / 0 9

 
  0 9 / 2 9 / 0 9

 
  1 2 / 0 1 / 0 9

 
  0 1 / 2 6 / 10

 
  0 3 / 3 0 / 10

 
  0 6 / 0 1 / 10 	

2009 Rate card information

2009/2010 advertis ing production schedule*

1  x 3  x 6  x
4-Color

2 - Page     S p read    $ 3 7, 0 5 0 $ 3 5 , 2 0 0 $ 3 3 , 4 4 0

F ull    Page    $ 19 , 5 0 0 $ 18 , 5 2 5 $ 17, 6 0 0

2 / 3  Page    $ 1 3 , 7 5 0 $ 1 3 , 0 6 0 $ 1 2 , 4 10

1/ 2  Page    $ 10 , 2 6 0 $ 9 , 7 5 0 $ 9 , 2 6 0

1/ 3  Page    $ 6 , 7 7 0 $ 6 , 4 3 0 $ 6 , 110

1/ 4  Page    $ 5 , 1 3 0 $ 4 , 8 7 0 $ 4 , 6 3 0

1/ 6  Page    $ 3 , 4 9 0 $ 3 , 3 10 $ 3 , 15 0

Co  v er   2 $ 2 1 , 6 7 0 $ 2 0 , 5 9 0 $ 19 , 5 6 0

F ron   t  F lyleaf     $ 2 1 , 6 7 0 $ 2 0 , 5 9 0 $ 19 , 5 6 0

Co  v er   3 $ 2 0 , 5 3 0 $ 19 , 5 0 0 $ 18 , 5 3 0

Co  v er   4 $ 2 2 , 9 4 0 $ 2 1 , 7 9 0 $ 2 0 , 7 0 0

T O C $ 2 1 , 6 7 0 $ 2 0 , 5 9 0 $ 19 , 5 6 0

B R C  I nser    t * $ 15 , 6 0 0 

B /W

F ull    Page    $ 15 , 6 0 0 $ 1 4 , 8 2 0 $ 1 4 , 0 8 0

2 / 3  Page    $ 11 , 0 0 0 $ 10 , 4 5 0 $ 9 , 9 3 0

1/ 2  Page    $ 8 , 2 10 $ 7, 8 0 0 $ 7, 4 10

1/ 3  Page    $ 5 , 4 2 0 $ 5 , 15 0 $ 4 , 8 9 0

1/ 4  Page    $ 4 , 10 0 $ 3 , 9 0 0 $ 3 , 7 0 0

1/ 6  Page    $ 2 , 7 9 0 $ 2 , 6 5 0 $ 2 , 5 2 0

2-color - Add 15% to B/W rate		
			    
* Standard BRC Inserts are 2-sided 4x6,  
all other configurations $325/sq in.  

• Special advertising units available.  

• Regional and local market buys available.

Please consult your sales representative for details.

For Inserts (BRC) that SEP prints, files are 
due one week before issue ‘space’ close date 
listed below. 

SEP will notify sales representatives of exten-
sions of close dates, if and when they become 
necessary and/or available.

Production Contact Information:

Dwight Lamb, production manager:  
d.lamb@satevepost.org, 800-558-2376 x 313	

Chris Elliot, production coordinator:  
c.elliot@satevepost.org, 800-558-2376 x 268

Saturday Evening Post

* Dates are tentative and subject to change.



Rates, Closing Dates & Ad Specs

Rob ad specs

Saturday Evening Post

For more detailed specifications, visit saturdayeveningpost.com/productionspecs

shoPper ad specs

1  I n c h  				   4  1 / 2  I n c h

1  1 / 2  I n c h  			   1 / 6  Page  

2  I n c h  				   1 / 3  Page  

2  1 / 2  I n c h 			   1 / 2  Page  

3  I n c h  				   2 / 3  Page  

3  1 / 2  I n c h  			   F ull    Page  

4  I n c h

pr i nt i ng process:  Heat Set Web Offset

b i n d i ng m ethod:  	 Saddlewire Stitched

l i n e scr e e n:  	 133

se lect ion of i n ks:  AAAA‑MPA Process Inks 

re  q uired      da  t a  forma     t s  for    ads   :  Press Optimized Portable Document Format (PDF x1a)

media     :  Macintosh formatted CD-ROM.

media      labeling         re  q uiremen       t s :  Publication name, issue date, agency name, agency phone number, con-
tact person name and phone number, advertiser, vendor name, list of contents, file name/number, and a printout of 
the directories on the disc.

p roofs     :  Supply a digital proof that has been created from and matches both color and content of supplied digi-
tal file and is 100% in size. Contract proofs must be calibrated.

t o  S W O P  s t andard       c on  t rol    guide     ,  T h e  following          p roofs      are    p referable         :  
Kodak Approval or CREO spectrum. Label color proofs to indicate proofing device used. For quality control, please 
include color bars created from digital data. Please provide ruled proof for position.

SUbm ISSION INSTRUCTIONS

send     ad   ma  t erials       t o :  Dwight Lamb, production manager 
The Saturday Evening Post, 1100 Waterway Blvd., Indianapolis, IN 46202-2156 
Phone: (317) 634-1100, Fax: (317) 637-0126, E-mail: d.lamb@satevepost.org

A d  S i z e li  v e B L E E D T R I M

2 - Page     S p read    15  5 / 8 ”  x  10  3 / 16 ” 16  1 / 2 ”  x  11  1 / 16 ” 16  1 / 4 ”  x  10  1 3 / 16 ”

F ull    Page    7  5 / 8 ”  x  10  5 / 16 ” 8  3 / 8 ”  x  11  3 / 16 ” 8  1 / 8 ”  x  10  1 3 / 16 ”

2 / 3 - Page     Ver   t . 4  3 / 4 ”  x  10 ” 5  3 / 8 ”  x  11  1 / 8 ” 5  1 / 4 ”  x  10  1 3 / 16 ”

1 / 2 - Page     Ver   t . 3  7 / 16 ”  x  10 ” 4  5 / 16 ”  x  11  1 / 8 ” 4  3 / 16 ”  x  10  1 3 / 16 ”

1 / 2 - Page     Hori    z . 7 ”  x  4  15 / 16 ” 8  1 / 4 ”  x  5  5 / 8 ”  	 8  1 / 8 ”  x  5  1 / 2 ”

1 / 2 - Page     S p read    15  1 / 8 ”  x  4  15 / 16 ” 16  1 / 2 ”  x  5  5 / 8 ”  	 16  1 / 4 ”  x  5  1 / 2 ”

1 / 3 - Page     Ver   t . 2  1 / 4 ”  x  10 ” 3 ”  x  11  1 / 8 ” 2  1 3 / 16 ”  x  10  1 3 / 16 ”

1 / 3 - Page     S q . 4  3 / 4 ”  x  4  15 / 16 ” 5  3 / 8 ”  x  5  5 / 8 ” 5  1 / 4 ”  x  5  1 / 2 ”

1 / 4 - Page     S q . 3  7 / 16 ”  x  4  15 / 16 ” 4  5 / 16 ”  x  5  5 / 8 ” 4  3 / 16 ”  x  5  1 / 2 ”

1 / 6 - Page    2  1 / 4 ”  x  4  15 / 16 ” 3 ”  x  5  5 / 8 ” 2  1 3 / 16 ”  x  5  1 / 2 ”

ONLINE  ad specs

L E A D E R B O A R D  /  W I D E  S K Y S C R A P E R  


